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HOsIOpst 2020 1. Ne 1453 (¢ w3m. u pom.), Ilopsnka opraHu3anmu M OCYIIECTBIICHUS
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1. MECTO JIMCLIUIIJINHBI B CTPYKTYPE OBPA3OBATEJIBHOM ITPOI'PAMMEBI

1.1. TpeOGoBaHus K MpeIBApUTENBbHON MOATOTOBKE 00YYaIOUINXCS, IPEIIIECTBYIOLINE
U COIYTCTBYIOLIME JUCLUIUINHBI, HA KOTOPBIX OCHOBBIBAETCS U3yUYE€HUE TAHHOM:
«AHTIMiickuii sa361k» Ha 6a3e OIT OCO.

2. OIMMCAHUME AUCHUITIIMHBI

2.1.  OOuias xapakTepUCTHKa
HanmenoBanue nokasaresns
Ha3zBanue oOpa3oBaTenbHOM pOrpaMmbl
(manee — OII)
udp 1 Ha3BaHHE B COOTBETCTBUH C
Y4eOHBIM TIJITAHOM

3HaueHue nokasaresns

38.05.02 TamoxxeHHOE 11€710
(Cnenmanuzanusi: TamoxeHHOE J1€710)
bl1.b.M2.1
NHoCTpaHHbBIN SI3bIK
Yacte 00pa30BaTEIbHON MPOTrpaMMBbl BbazoBas (00si3aTenbHasT) 9acTh
KonuuecTBO 3a4eTHBIX e1uHULL / BCETO YacOB 4144

B cimydae mnpenbsBieHHs OT OOywaromierocss MWIA €ro pojauTenst (3aKOHHOI'O
MPEJICTABUTENS) 3asBICHUS Ha OOy4YeHHE MO aJaNTHUPOBAHHOW 0Opa30BaTEIbHON MpOrpaMMme
BBICIIIETO 00pa30BaHUs, MOJKPEIUICHHOTO 3aKIIOYCHHEM IICHXO0JOT0-MEIUKO-TIe1arOrnaecKoi
komuccur (ITMIIK) wim Menuko-cormansHoOM s3xcnepTr3sl (MCD) ¢ peKOMEHAAMSAMHA CO3aHuUs
UHIMBUAYAIbHOW mporpamMmbsl peabunuramuu u  abwmuranun  (MITPA), nannas pabouas
nporpaMMa MOKET ObITh aallTUPOBaHA C YYETOM HHIAMBUAYAIbHBIX OCOOEHHOCTEH 30pOBBS
o0yyaromerocs.

2.2. Pacnpenenenue gacoB 1o ¢hopmam ¥ nepuogam o0ydeHHs

OO011e€e KOJIMYECTBO YaCOB
o) o £ CaMOCTOSI-
opMa 2, 3 5 . o
= 2 | mexkum- | nabopa- | MpaKTH- | TEJIbHOM opMma
00y4eHus (2 S BCETO
S | OHHBIX | TOPHBIX | YeCKUX | pabOTHI + KOHTPOJIS
KOHTPOJTb
Ounas 1 1 — — 34 38 72 3a4eT
OvyHas 1 2 — — 34 38 72 3K3aMEH
Ounasi, BCcero - - 68 76 144

3. HEJIN JUCHUTIJINHBI

Henr muctumuinabl «MHOCTpaHHBIA S3BIK» — MPUOOPETCHHE CTYJACHTAaMH HABBIKOB H
YMEHHUH B Pa3IMYHBIX BUJIAX PEUYCBONM W NMHUCHMEHHOU NIEATEIHHOCTH, KOTOPHIE HA OTACIBHBIX
JTamax S3bIKOBOW TOJTOTOBKH ITO3BOJISIIOT HCIIOJIb30BaTh HMHOCTPAHHBIM s3BIK Kak B
po(hecCHOHATLHOM U HAYYIHOH e TeIbHOCTH, TaK U IS 1IeJIeH JabHEeHIero camooopa3oBaHus,
pa3BuTHE OOIIeH W NPOoPeCcCHOHATBHO-OPUCHTHPOBAHHON KOMMYHHUKATHBHON  SI3BIKOBOM
KOMTIETCHIIMH CTYJICHTOB, YTO CENIaeT BO3MOXKHBIM d(h(pekTrBHOE 00IIeHNE B chepe IKOHOMUKH
1 OM3Heca.

4. KOMITETEHIIMH OBYYAIOIIEI'OCA, @OPMHUPYEMBIE B PE3YJIPTATE
OCBOEHUIA KOMITOHEHTA OBPA30OBATEJIBHOU ITPOT'PAMMBI, UX NHIAMKATOPBI
N ITNTAHUPYEMBIE PE3VIJIbTATBI ObYUYEHUM A

4.1. KomnereHimu

VK-4. CnocoOeH OCylIecTBIATh JENOBYI0O KOMMYHHUKAIMIO B YCTHOM M NMHCbMEHHON
(dopMax Ha rocynapcTBEHHOM si3bike Poccuiickoil @enepaniui 1 HHOCTPAaHHOM(BIX) sI3bIKE(ax).

4.2. HVuaukaTopbl KOMIETEHIIHHA



YK-4. CriocobeH
OCYIIECTBIISATh
JIEIOBYIO
KOMMYHHUKAITHIO B
YCTHOU u

MMMCHhMEHHON (hopmax
Ha TOCYJapCTBEHHOM

sa3pike  Poccuiickoit
®denepauuu u
WHOCTPaHHOM  (BIX)

SI3BIKE (aX)

YK-4.11-1. Beioupaer Ha
rOCYJIapCTBEHHOM SI3BIKE
P® u nHOCTpaHHOM(-BIX)
SI3bIKaX KOMMYHHKATUBHO
MpUEeMJIEMbIE CTUIIb U
CpEACTBA B3aUMOIEUCTBUSA
B OOIIIEHUU C JIEITOBBIMA
napTHepamu

VK-4.1-1.3-1. 3naer HOpMBI YCTHOH peuu,
HpUHATHIE B IpodeccHoHanbHOI cpere

YK-4.U-1.Y-1. YMeeT BBIOMpATh CTUJIH OOIIEHUS
Ha TOCYJIapCTBEHHOM si3blke P® M wHOCTpaHHOM
SI3BIKE MIPUMEHUTEIHHO K CUTYaIiH
B3aUMOJICUCTBUS

YK-4.1-1.Y-2. Bnageer HHOCTpaHHBIM S3BIKOM Ha
YpOBHE, HEOOX0IUMO U JOCTaTOYHOM JJIs1 OOLICHUS
B ITpodecCHOHaILHON cpeie

YK-4.11-2. Benet nenoByo
NEepPEennCcKy Ha
roCyJapCTBEHHOM SI3BIKE
P® u nnOCTpaHHOM(-BIX)
A3BIKAX

VK-4.11-2.3-1. 3Haer HOpMBbI MUCHMEHHOM pEUH,
MIPUHATHIE B PO eCCHOHANBHOI cpene

VK-4.11-2.Y-1. YMeeT BeCTH JI€NIOBYIO MEPEIUCKY
Ha  TOCyJapCTBEHHOM  s3bike PD  w/mmm
MHOCTPAHHOM SI3BIKE

VK-4.11-3. Ucnons3yer
JIHATIOT ISt
COTPY/JIHUYECTBA B
COLIMAJIBHON U
poheCCUOHAIBHOM

chepax

YK-4.1-3.Y-1. Bmameer HOpMaMu M MOJEISIMU
pedeBoro [IOBEIEHUS MPUMEHUTEILHO K
KOHKPETHOM  CHUTyallul  aKaJeMHYecKoro U
po(heCCHOHAIBHOTO B3aUMOICHCTBHS

YK-4.1-3.Y-2. Ymeer BBICTpamBaTh MOHOJIOT,
BECTH JUAJIOT U MOJMJIOT C COOJIIOJICHUEM HOPM
pEYeBOTo dTHUKETA, apTYMEHTUPOBAHHO OTCTaWBATh

CBOM ITO3UIIMH U U

VK-4.1-4.Y-1. Brnageer ’xaHpaMH YCTHOH U
NUCBMEHHOI peud B mpodecCHOoHANBHON cdepe

VK-4.11-4. Ymeer
BBINIOJIHATD [IEPEBOJ

npodeccrHoHaTbHBIX
TEKCTOB C HMHOCTPAHHOTO(-
bIX) Ha TOCY/IapPCTBEHHBIN
sI3bIK PO 1 C
TOCYJIapPCTBEHHOTO SI3BIKA
P® Ha uHOCTpaHHBIH(-BIC)

VYK-4.1-4.Y-2. VYMeeT BBINOIHATh KOPPEKTHBIN
YCTHBII M MHCBMEHHBIN MEPEBOJ C MHOCTPAHHOIO
sI3pIKa Ha TOCYNAapCTBEHHBIM s3blIk P® wu ¢
roCyJIapCTBEHHOI0 si3blka P® Ha WHOCTpaHHBIN
A3BIK NTPO(ECCUOHANBHBIX TEKCTOB

o. I[TPOT'PAMMA JJUCHUTUIMHBI

TeMmsbl Kpatkoe coneprkanne TeMbl
ConepkatensHbiii Moaynb 1. Relations with Clients and Colleagues

Customer service. Customers. "Company- client" relations. Company
Tema 1. . ' ;

loyalty. Meeting new people. Greetings. Word partners. Direct and
Customers O X

indirect questions.

Description of companies. Goods and services, offered by companies.
Tewma 2. Autobiography. Profession. Position. Responsibilities. FT Graduate
Companies Training. Word-building. Present Simple vs Present Continuous. Third

person singular. Formal letters. Making offers.

Trips, business trips. Meeting foreign colleagues. Processing order

(tickets, hotel room, meal, excursions, etc.). Socializing with colleagues
Tewma 3. and clients. Countries, nationalities. Social conventions and cultural gaps.
Travel Management style in other countries. Adjectives of nationality. Past

Simple vs Present Perfect. Avoiding repetition. Presenting information

about companies. Introductions and socializing.

ConepskatensHblii Moaynb 2. General Business Routines

Tewma 4. Troubleshooting. SWOT analysis. Company. structure. Changes in
Troubleshooting | companies, results, achievements. Work with clients and personnel




Temsbl Kpatkoe coneprxanne TeMbl

Synonyms. Past Perfect. Making recommendations. Giving business
advice

Tema 5. Formation of a company, basic landmarks and directions of its

Company development. Past Simple: regular/irregular verbs. Adjective and noun

History patterns. Sequencing ideas. Giving presentations on company histories.
Purchase and sale. Formation of income. Retail and wholesale trade.

Tema 6. Methods of sale. Retail outlets. Bar codes. Packaging and marking. Word

Retailing groups. Definite, indefinite, zero articles. Defining relative clauses.
Market research and discussion.

ConepskaTenbHbId MOAYIIH 3. Business Environment
Goods and services. Advertising products. Marketing. Market research.
T Goods promotion. Customer’s profile. Target audience. Advantages and
ema 7. .

Products dlsadvantfages of produpts._ Product features (USF_’s). Famqus _brands
counterfeit. Order of adjectives. Degrees of comparison of adjectives &
adverbs. Product presentation.

People — the main asset of a company. Skillful management — guarantee

Tema 8. to a successful business. Different styles of management. Manager’s

People aspects of work. Managing employees. Word building. Forms expressing
future. Talking/writing about your job. Action planning career objectives.
Business environment. Factors affecting the business. development.

EeM_a 9. Business climate. The Big Mac Index. Performance of the company.

usiness

Clauses of contrast. Modal verbs. Scale of probability Describing trends:

environment interpreting graphs. E-mail. Business letters

ConepkatensHbiii Moaynb 4. Results and Achievements

Financial services. The annual financial statements of companies. Cash
flow analysis. Different types of banks (clearing, trading, offshore) and

Tema 10. bank accounts. Interest rates. Investing money. Buying shares. Stock

Finance exchanges. Conditional sentences. Transitive and intransitive verbs, word
partners. Rephrasing and exemplifying. Linking words of cause and
effect. Discussing companies’ financial decisions.

Tema 11. Corporate ethics & responsibility. The ethical consumer. Gerunds &

Corporate Infinitives Constructions both...and, either...or, neither...nor.

responsibility Negotiation.

Tema 12 Global competition. Globalization. Perfect tenses.

Competition CV, Interviews

6. CTPYKTVYPA U COAEPXAHUE JUCLUITIJIMHBI

6.1. dopma oOyueHus — ouHasi, Kypc — 1, cemectp — 1

HaumeHnoBanus a31€JI0OB U TEM KomiecTso 4acos
P Jlex. | Ja6op. | Ipaxr. | CPC+K | Beero
ConepxatenbHbiii Moayib 1. Relations with Clients and Colleagues
Tema 1. Customers — — 6 6 12
Tema 2. Companies — — 6 6 12
Tema 3. Travel — — 5 7 12
ConepskatensHblii Moaynb 2. General Business Routines
Tema 4. Troubleshooting — 6 6 12
Tema 5. Company History — 5 7 12




Tema 6. Retailing — 6 6 12

NTOTI'O 3A CEMECTP — 34 38 72
6.2. dopma o0yuyeHus — ouHasi, Kypc — 1, cemectp — 2

KonnuecTBo yacos

e Jlexn. | JlaGop. | Ipakr. | CPC+K | Beero

ConepxarensHblii Moaysb 3. Business Environment

Tema 7. Products — — 6 6 12
Tema 8. People — — 6 6 12
Tema 9. Business environment — — 5 7 12
ConepxkatensHbiid Moayib 4. Results and Achievements
Tema 10. Finance — — 6 6 12
Tema 11. Corporate responsibility — — 5 7 12
Tema 12. Competition — — 6 6 12
HUTOI'O 3A CEMECTP — — 34 38 72
NTOI'O 3A KYPC — — 68 76 144

1. OLEHOYHBIE MATEPUAJIBI (CPEACTBA) UL TEKYIIEI'O KOHTPOJIA
YCIIEBAEMOCTH, ITIPOMEXYTOYHOU ATTECTALIMN

7.1.  KoOHTpOJbHBIE BOIIPOCHI.
OBPA3EILL 3AAHUA ITPOMEXYTOYHOI'O KOHTPOJIA

. Listening
Listen to the person telling about the company Gucci. Choose the correct answer.
1. Gucci produces a. luxury goods b. cheap goods
2. It was founded in a. 1912 b. 1921
3.The company’s trademark has a. blue and red stripes b. green and red stripes
4. The company has a. 300 stores b. 3000 stores
5. 1t’s the a. biggest-selling b. biggest-selling company
company in the world in Italy
I1. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.
9. The action or business of promoting and selling products or services, including market research
and advertising.
10. Customers return to a company to buy more of its products or services.
11. A company that sells or offers the same type of product or service.
12. A company that provides a particular type of a product.
13. The activity of looking after customers, and helping them with any complaints or problems.
I11. Grammar
1. State if the indirect questions are Wrong or Correct.
14. Could you tell me if you work in sales?
15. Could you tell me what product range does your company sell?
16. Could you tell me whether you like your job?
17. Could you tell me how long your company works on Saturdays?
18. Could you tell me is this company big?
19. Could you tell me where the bank is?
2. Choose the correct tense form (Present Simple or Present Continuous).


http://www.oxforddictionaries.com/definition/english/promote#promote__9
http://www.oxforddictionaries.com/definition/english/product#product__3
http://www.oxforddictionaries.com/definition/english/include#include__3
http://www.oxforddictionaries.com/definition/english/market-research#market-research__3
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=problems

20.

a. works

21.

a. recruits

22.

a. look

23

a. gives

24.

a. deal

25.

26.

a. deliver

27.

a. expand
IV. Reading
Read the text and decide if the sentences are True or False.

She ... for a big multinational.

b. is working
b. is recruiting
b. are looking

b. is giving

I always .... with this supplier.

b. am dealing
b. is promoting

b. are delivering

This year our competitor ... fast.

b. is expanding

This month our company ... new employees.
At present we ... for a new marketing strategy.

. The company ... a refund if a customer is not satisfied.

Currently our company ... a new service.
a. promotes
We always ... goods on time.

McDonald’s success

McDonald’s is one of the most famous multinationals in the world. It is involved in food
sector and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and
serves 47 million customers a day. The company employs over 1.5 million people.

With its headquarters in Illinois, the United States, the company began in 1940 when
brothers Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they
reorganized their business as a hamburger production and introduced the "Speedee Service
System™ which started the modern fast-food phenomenon.

When consumer tastes change, the company develops, expands and launches its new menus
with salads, fish, smoothies, fruit.

Another key to the company’s success is good customer care, marketing and advertising

strategy.
28. McDonald’s is the first multinational in the world. TIF
29. The company has the biggest number of hamburger restaurants in the world. T/F
30. It gives jobs to 3 million employees. T/IF
31. The nationality is American. T/F
32. The company started as a food shop. T/IF
33. McDonald’s was the first who launched the service system used today. T/F
34. The company changes its menus to satisfy customers’ needs. T/IF
35. The company uses successful promotion strategy. T/F

Kputepuu onienrBanust 3a1aHUs TPOMEKYTOUHOTO KOHTPOJIIS
MakcumanbHasi 001masi cymMmma 0ajijioB, KOTOPYIO MOXET IMOJIYYUTh CTYACHT, YCIEIIHO
BBITIOJTHUB BCE BUJBI 33JjaHUI, cOcTaBIsieT 35 0auioB, eciiu UTOropas (opma KOHTPOJIS — 3a4eT.
7.2. TeMbl HHIUBUTY AITbHBIX 3aaHHIA
NnnuBuayanbHble 3afaHusl MO0 AUCUHUIUIMHE «VIHOCTpaHHBIN SI3BIK» 3aKIIOYAIOTCS B
BBITIOJTHCHHH TBOPUYECKO-aHAIMTHYECKIX 3aJJaHUH 110 CIICAYIONIUM TeMaM:

famous company

OpeHJ1a NI KOMIIaHUU

Tema 3ananue Hean
npoBectd SWOT ananus | 3akperuieHue JEKCUKH 10
Troubleshooting | SWOT analysis NPCAPHATIA Ha | TeMe, npuoOpeTenHe
OCHOBAaHUU JAHHBIX | HABBIKOB ~ IIPOBEACHUS
CTaTUCTUKH SWOT -ananmmza
Company P_resentation ON | creiarth IMPE3CHTALUIO | 3aKPEIUICHUE JIEKCUKHU I10
history history = of a | mo umcropuum W3BECTHOrO | TEMe, npuoOpeTeHUE

HaBBIKOB TIIOAI'OTOBKH H



http://en.wikipedia.org/wiki/United_States
http://en.wikipedia.org/wiki/Salad
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Smoothie

IIPpOBCACHUA
Ipe3CHTalU 110 UCTOPHUU
HU3BCCTHOT'O 6pCHI[a Hnin
KOMIIaHWU

Essay 3aKperieHue JIEKCUKH MO
“« " HalHMCaHUE 3CCEe Ha TEMY
Traditional . TeMe, npuodpereHue
. . . «TpapuumoHHbBII
Retailing shopping vs online HaBBIKOB
.2 HIONUHT VS  TOKYIKH .
shopping: pros . apryMEeHTHPOBAHHOMN
o OHJIAMH: 3a U IPOTUB»
and cons JUCKYCCHH
3aKpeIuIeHNe JIEKCUKH 11O
TEMe npuolOpereHue
Product cAeNlaTh  IPE3CHTALUIO ’ PHODP
Products . HaBBIKOB MOJIOTOBKH H
presentation HOBOTI'O IIPOJyKTa
IIPOBEICHUI
IIPE3EHTALMM IPOAYKTa
7.3.  OOpa3zer conepkaHust SK3aMEHAIIMOHHOTO Oniera

[Tporpamma Beicuiero o0pa3zoBaHus

CrnenuaibHOCTh 38.05.02 TamoxkeHHOE 110
Croenuann3anus TamoxeHHoe neso

®dopma 00yueHus O4Has

Cemectp BTOPOi1

Jucuunnuza HNHocTpaHHBIN SA3bIK

[Tporpamma cneranureTa

OK3aMeHalMOHHBbIN Omner Ne
1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.
3. Listening task. Listen to the text and for each question, mark one letter (A, B, or C) for

the correct answer.
4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market

Considering different ways of penetration
Type of the product

5. Writing. Write a letter on the given input.
yTBCp)K,Z[eHO Ha 3accaaHuu Ka(bel[pbl aHTIIMHUCKOTO  S3bIKA JJIs1  OKOHOMHYCCKHX

CIIENINAIbHOCTEN
IIpoToxkon

3aB. xadenpoit

Ne OT« » 20

I.(UH., 1011

T.
H. B. ®arpsaH0Ba

DK3aMeHaTOpHI:

B cJIydyac BCIACHUA yqe6Hor0 nponecca € UCHOJIb30BAHHUEM JJICKTPOHHOI'O O6y‘-ICHI/I$I n
JUCTaAaHIIMOHHBIX 06pa30BaTeJ'II)HI)IX TGXHOJ’IOFHﬁ, COJACPpIKaHNC oujleTa MOXET OTIHYATHCI OT

MMPUBCACHHOTIO.

KpI/ITepI/II/I OLICHUBaHUA 3K3aMCHAIIlMOHHOI'O 3a1aHUs

Tun 3aganus Kpurepuu onenku baiel
3amanus 1o | Tunm 3amaHus: MHOXKECTBEHHBINH BBIOOp, 34 Bompoca,
rpaMMaTUKe U | KaXIblil MpaBUiIbHBINA O0TBET cuictasiser 0,5 Oaa: 17
JIEKCUKE 34 Bompoca * 0,5 6anna

Hroro 17




[Tucemennoe | COOTBETCTBUE CTPYKTYype 05
3aJlaHne CootBeTcTBHE 00BEMY 0,5
Copepxanue/obmiee nHGOPMALIMOHHOE HATIOJTHEHHE 1
COOTBETCTBHE CTHUIIIO 1
['pammaTHyecKast ¥ JJeKCUYecKas MPaBUIbHOCTh 1
Hroro 4
UreHue Tun 3amanusi: MHOXKECTBEHHBI BBIOOp, 8 BOMPOCOB,
Ka)KJIbIN TIPaBUIIBHBIA OTBET COCTaBIsAeT 1 Oasmt:
8 BompocoB * 1 6amn 8
Htoro 8
AynupoBanue | Tun 3amaHus: MHOXECTBEHHBI BBIOOp, 6 BOIIPOCOB,
Ka)KJIbIH TIPaBUIIBHBIA OTBET COCTaBIsAeT 1 Gasmt:
6 BonipocoB™ 1 Gamn 6
Hroro 6
I'oBopenue | [lonHoTa BbImonHEHUs 3anaHus (task completion) 2
Brictpora peun/cBoboanoe Binanenue (fluency) 1
['pammaTHyecKasl U JeKCcUUecKasi IpaBUIbHOCTD (accuracy) 2
Hroro 5
Bcero 3a sx3amen 40

8. PACIIPEJEJIEHUE BAJIJIOB, KOTOPBIE ITOJIYVUHAIOT ObYHAIOIIUECA

OOmiast orleHKa 3HAHUK O0yYaIOMIMXCS MO JUCHUIUIMHE mpoBoauTcs mo 100-OammbHOM
IIKaJIe UCXOl U3 MAaKCUMYMa, IPUBEIEHHOIO B TAOJINLIE HUXKE.

Opranu3annoHHO-y4eOHass paboTa B ayAMTOPUM OLEHHBAETCS HA OCHOBE TaKHX
KPUTEPHEB KaK IOCEIIaeMOCTh 3aHATHH, CBOEBPEMEHHOE M KAdyeCTBEHHOE BBIIIOJHEHHE
JOMaITHUX BaHaHI/If/'I, AKTUBHOCTL BO BPEMA NPOBCACHUSA JICKIIMOHHBIX U MPAKTHYCCKUX 3aHATHH
(ydactue B 00CY>KI€HUH TEKYILEro U MPOHAEHHOr0 MaTepuaa, peleHue 3ajaad 1 T.11.).

CamocrosTenbHas padoTa OLEHHMBAETCS HAa OCHOBE IPEJOCTaBICHHBIX Ha IIPOBEPKY
BBIMOJIHEHHBIX JIOMALIHUX, HWHIUBUAYAJIbHBIX 3aJaHUH C yYETOM CBOEBPEMEHHOCTH MX
MpeaoOCTaBJICHUA U COOTBECTCTBUSA Tp€6OBaHI/I$IM K X BBIIIOJIHCHHUIO.

KonngectBo 6amioB 3a KOHTPOJbHYIO pabOTy BBIYMCISETCA Kak cymMMma 0ajuloB 3a Bce
BXozsmue B €€ cocraB 3amaHus. Kaxnoe 3agaHue OLIGHUBAETCA MCXOIS U3 MAKCHMaJIbHO
BO3MOYKHOI'O KOJIMYECTBA OalIOB C y4E€TOM IPABUIBHOCTH BBINOJIHEHUS 3aJaHUsA, MOJTHOTHI
IPUBOJUMBIX 0OOCHOBAHUIA.

[To pesynbpTaTam paboThl B cemecTpe oOydaromuiics, HabpaBuii He MeHee 60 6aIoB,
UMeeT IpaBO MOJYYUTh OIEHKY. Te, KTO mHpeTeHayeT Ha Oojee BBICOKMH Oayul, MpOXOsT
MPOMEKYTOUYHYIO aTTECTaIlMio. MakCHMalbHOE KOJWYECTBO OalIOB HAa MPOMEXKYTOUHOU
arrectanuu — 100. Obmee konn4yecTBO GAJUIOB 32 CEMECTpP BBIUUCIAETCS KaK MakCHUMaJbHas U3
IMMOJIYYCHHBIX 3a CCMECTP U HA HpOMe)KYTO‘IHOfI aTTECTAllUU U BBICTABIIAACTCA COTJIACHO IPUHATOMY

HOPAJKY.

8.1. Cemectp 1

ConepxaTenbHbIe Bt paots! Baiisi
MOJTyJTTH
Opranu3annoHHO-yueOHas paboTa CTy/IeHTa B ay IUTOPUU 25
CamocTosiTenbpHas padoTa 20
1-2 NunuBunyansHas padbora 20
[TpomexxyTouHast KOHTPOJIbHAS paboTa 35
OOmmit utor 3a cemecTp 100
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8.2. Cemectp 2

ConepxaresbHbIC B paGoTs! Basuisr
MOJTYJIN
Opranu3annoHHO-yueOHas paboTa CTy/IeHTa B ay TUTOPUU 20
CamocTosiTenpHas paboTa 20
3-4 WupuBunyanpHas padora 20
OKk3aMeH 40
OO6mmit utor 3a ceMecTp 100

CooTBeTcTBUE 0AJIIIOB OLICHKE

OrneHka Mo naTHOAIIFHOM IIKaJIe
KonnuectBo 6amios "
s 100 ECTS | Dx3amen, muddepeHIpOBaHHBIN 3auer
3a4eT

90-100 A OTJINYHO 3a4TEHO
80-89 B 3a4TEHO
75-79 C Xopoto 3a4TCHO
70-74 D 3a4TCHO
60-69 E YIOBIECTBOPUTEIILHO aTTom0
35-59 FX HE 3a4TEHO

0-34 F HEYJIOBJICTBOPUTEIHLHO o 3a9Tem0

0. MATEPUAJIBHO-TEXHUYECKOE OBECIIEHEHUE YUEBHOI'O ITPOLECCA

[IpakTuueckue 3aHATUS MO AUCHUIUIMHE «VIHOCTpaHHBIN SA3BIK» MPOBOASTCS B yueOHOU
ayIUTOPUU I TIPOBEACHUS MPAKTUYECKUX 3aHATUM, TEKYLIEro KOHTPOJIS U MPOMEKYTOUHOU
arrectanuu (aya. Ne 210, r. Jonenk, yin. Yenrockunies, a. 198a), ocHaIIeHHOW KOMILJIEKTOM
yueOHoil mebenn Ha 20 MOCAZOYHBIX MECT, KOMILIEKTOM pabouyero Mecra IMpernoaaBaTelts,
MarHUTHO-MAapKEPHOW TOCKOW, ydeOHMKAaMU U Y4YEOHBIMH TOCOOMSMHM, ayauo U BHUAEO
000py/I0BaHUEM, KOMIIBIOTEPOM C HWHTEPHET-MOJIKIIOUEHUEM, CKAaHEPOM M KOMUPOBAJIHLHBIM
YCTPONCTBOM.

CamocTosTenpHas padoTa CTYJICHTOB MIPOXOIUT B CIEAYIOIIUX TOMEIICHUSX

— OubnuoTeka yHMBEPCUTETa, YKOMIUIEKTOBaHa yueOHOI Mebenbto Ha 401 mocamouHoe
MECTO, pacIoyioKeHa 1o aapecy r JloHenk, npocnekt I'yposa 1.6;

— YUTANBHBIN 3a1 Ne 1 HHOCTpaHHOU JTUTEpaTyphl, YKOMIUIEKTOBaH YU4eOHOW MeOeNbIo Ha
34 mocaJ0YHBIX MECTa, OCHAIIEH KOMITBIOTEPOM B KOMILIEKTE (1 WIT.), pacmoioKeH Mo ajpecy T.
Honerk, mpocrekT ['yposa 1.6, kab. 103;

— METOJWYECKU KaOWHET ydeTHO-(pHHAHCOBOTO (haKylIbTeTa, YKOMIUIEKTOBAH YYeOHOM
MeOenpio Ha 35 MocalouHbIX MECT, OCHAIlleH 4 KOMITbIOTepaMH C BBIXOJOM B ceTh VHTEepHeT,
pacrmosioxeH 1o ajapecy r. Jloneuk, yi. Yentockunues, 1. 198a, aya. 105.

[Ipn peanuzanuu nmporpamMmbl JTUCHHUILTUHBI MOTYT HCIOJIB30BaThCS CIIEAYIOIINE BUIBI
AJIEKTPOHHOTO B3aUMOJICHCTBUS MPEINOIaBaTEb-CTYICHT:

- UCHOJB30BaHUE BUEO YPOKOB;

- pa3MelieHHe Y4YeOHBIX MaTepHuajoB B OOJAYHBIX XpaHWIHIIAX MperofaBaTeNeil s
UCIIONIb30BaHUS CTYIEHTaAMHU MIPH MOATOTOBKE K 3aHATHUSIM;

- pacchuIKa IO DJIEKTPOHHOM MOYTE MATEpUaJIOB M 3aJlaHUM ISl BBHIIIOJIHEHUS, MPOBEPKa
BBITMIOJTHEHHBIX 3a/IaHUM;

- MOJJAEpKKa CTPAHWYKU MPETOIaBaTelIs U TPYIII MPErnoAaBaTeIb-CTYICHThI B COIMATBHBIX
CeTsaX Ui 00ecreyeH s TeKyIIero KOHTPOJIsS pabOThI CTYACHTOB.

[Ipu u3ydeHHn AUCHUTUIMHBI TPUMEHSIOTCS JEKTPOHHOE OOYyYEeHHE W JTUCTAHIIMOHHBIE
o0pa3oBaTeNbHbIE TEXHOJIOTHH.
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C ucnosnb3oBaHHMEM  pecypcoB  MIaTGOpMbl  JTUCTAHLUMOHHOTO  00pa3oBaHUs
OCYILECTBIISIETCSI TEKYIIUH KOHTPOJb 3HAHWN OOYYaIOIIMXCS HAa OCHOBE TECTUPOBAHHS U
IPOBEPKU PE3YIbTATOB CAMOCTOATENBHOM pabOoTHI.

10. PEKOMEHAYEMAA JINTEPATYPA

10.1. OcHoBHas JTEpaTypa

1. Economics for beginners: understanding the basics. 3ananus s ayauTopHOW U
CcaMOCTOSITeIbHOW paboTel K yueOHumKy “First Insights into Business” mus cTyneHTOB
YKpPYIIHEHHOW rpynnel HanpasieHus noaroroBku 38.00.00 skoHoOMMKa UM yIIpaBJICHHE.
[DnexTponnsrtii pecypc] / JI.B. Emenko, M.M.ITucapesckasi, 3.P.bparuna. — Jonenk: ['OY BIIO
«Jloneuxuit HanMoHaNbHEIN yHUBEpcuTe», 2020 — 270c.

2. 3ajaHus A OPOMEXKYTOUYHOrOo KOHTpoist K yueOHuky «First Insights into
Business» 111 cTyeHTOB 1-2 KypcOB SKOHOMHUYECKUX CIIeUalIbHOCTEH [DeKTpOoHHbIN pecypc]
[2.P. Bbparuna, JI.B. Emenxko, M.M. Ilucapesckas. — Jloneuk: 'OY BIIO «JloHeuxwuit
HalMOHAJIbHBIA YHUBEpCUTET», 2017. — 56¢.

3. VYyeOHble MaTepualibl ISl ayJUTOPHOW W CaMOCTOSITENIbHOM paboThl 1O
AHTJIMACKOMY SI3bIKY TIpodeccroHanbHOTO o0meHus s cryaeHtoB [-II kypcoB nHeBHOW u
3a09HON (popmbl oO0yueHust [Dnexrponuslii pecypc] / W.FO. Jly6poBkuna, J[.®d. MycraeBa —
Honeuk: 'OY BIIO «/loneukuii HalmoHanbHbINA yHUBEpcUTET», 2017 — 275¢.

4. Y4eOHO-MeTOAMYECKOEe MOCOOre MO AHTJIMICKOMY SI3BIKY MPOQECCHOHATHHOTO
obmenus mns cryaeHToB I-II kypcoB aHEBHO#M W 3a04HOUM (GOpMBI OOYUYEHUS CIICIIHMATIBHOCTH
«Tamoxennoe paemo» [Dnekrponnblii pecype] / W.IO. Jlyoposkuna — [oneux: 'OY BIIO
«JloHenkuii HalMOHAJIbHBIN yHUBEpcUTeT», 2018 — 175 c.

5. Robbins, S. First Insights into Business: Students' Book [Text] /Sue Robbins -
Harlow: Longman, 2008. — 175 p.

6. Emmerson, P. Business Grammar Builder: (for Class and Self Study) [Text] /
P.Emmerson - Oxford: Macmillan, 2002. — 272 p.

7. Mascull, B. Business Vocabulary in Use [Text] / B. Mascull — Cambridge:
Cambridge Univ. Press, 2002. — 174 p.

10.2. [lomonHUTETBHAS TUTEPATYpA

1. Mertoauueckue pekOMEHIAIMU M0 OPTaHW3alliy MPAKTHYECKUX 3aHATHHA CTYJEHTOB
HECTICIMATIBHBIX  (DaKyJIBTETOB IO JUCIUIUTMHE "VIHOCTpaHHBIA S3bIK" (aHTIIMHACKHN, HEMEIKU)
[OnexkTponHbIit pecypc] / coct.: 3. P. bparuna u ap. — Jlonerk: 'OY BIIO «/lonenkwii HalmoHaTBHBIN
yHuBepcute, 2016. — 39c¢.

2. MeTtoauueckue yka3aHus MO OpraHU3aIMH CAMOCTOATEIbHONU paboOThl CTYEHTOB
HECTICIIMALHBIX (PaKyJIHTETOB MO AUCHUTUIHHE «VHOCTpaHHBINA S3bIK» (QaHTITUHCKUHN, HEMEIKUH,
ucnanckuit) [OnekTponHbiii pecypc] / coct.. JIL.B. Emenko m np. — Honenx: I'OY BIIO
«JloHeuxuilt HaLMOHaNBHBIN YHUBEpcUTET», 2016 — 70cC.

3. Miromnep, B.K. CoBpeMeHHBIN aHTJIO-PYyCCKHM, PYCCKO-aHTIMUCKUNM CIIOBaph:
120000 cnoB / B.K. Mromtep — Mocksa: [Jom. XXI Bek: PUITOJI kimaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley.
— New Ed. — Oxford: Oxford University Press, [2010]. — 304 p.

5. Macmillan Essential Dictionary for Learners of English: The New Intermediate
Learners' Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + snekTpoH.
onr. auck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text] /
S. Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.
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11. NHOOPMAIIMOHHBIE PECYPCHI

1. Hauuonanbhasi 3JIEKTPOHHAS OudbaMoTeKA (HOB): benepanpHas
rocyaapcTBeHHass mHpopMaronHas cucrema /| MunucrepctBo KynsTyper P®; Poccwuiickas
rocyaapcTBeHHas Oubnanoreka. — Mocksa, 2019- . — URL: https://rusneb.ru/ (nara obpamienus:
31.03.2025). — Pexxum noctyma: cBoOOIHBIN, moAnucka. HeoO0xoquma ycTaHOBKa POrpaMMHOTO
obecrnieyeHus. — TeKCT: AIEKTPOHHBIM.

2. eLIBRARY.RU: nayunas snekrponHas 6ubaunoreka: caifiT. — Mocksa, 2000- . —
URL: https://elibrary.ru (mara oopamenus: 31.03.2025). — Pexum moctyna: i aBTOPH30B.
[0JIb30BaTeENEN. —T€KCT: JIIEKTPOHHBIN.

3. Hayunast snextponnass Oubnmoreka «KubepJlenunkay: caidt / Acconuanus
«OtkpbiTas Hayka». — Mocksa, 2014- . — URL: https://cyberleninka.ru/ (mata oGparienwust:
31.03.2025). — Pexxum goctyrma: CBOOOIHBIN. — TEKCT: 3JCKTPOHHBIH.

4. DNeKTPOHHO-ONOInOTeYHAs cucreMa «JIaHby: [caiT]. — URL:

https://e.lanbook.com (mata obpamenus: 31.03.2025). — Pexxum mocryma: uznmanus CereBoid
ANEKTPOHHOU OMOIMOTEKH, AJI1 aBTOPU30B. TOJIB30BaTENeH. — TEKCT: AIIeKTPOHHBIH.
5. 9BC KOpaiit: snekrpoHHas OnmOIMOTEUHas cucTema: cawT. — Mocksa, 2013. —
URL: https://urait.ru/library/svobodnyy-dostup/ (mata o6pamienus: 31.03.2025). — Pexum
JOCTyTIa: U3/IaHusl CBOOOIHOTO JIOCTYTA, JJII aBTOPU3O0B. MOJIb30BaTeNeH. — TEKCT: 3MEKTPOHHBIA.
6. DJ1eKTPOHHO-0uOMoTeuHast cuctema JlonIl'Y: caiit / ®I'BOY BO «Jlonl Y». —

Honernk, 2016- . — URL: http://library.donnu.ru/ (mata oopamenus: 31.03.2025). — Pexum
JIOCTYTIa: CBOOOAHBIN. — TEKCT: JIEKTPOHHBIN.
7. DJieKTpoHHBIH Katajgor Hayunoit 6uGmuoreku [lonl'Y: pasgen caiira / Hb

JouIl'Y. — Tekct: anekrponnsiid // DBC Jlonl'Y: caiir. — URL: http://library.donnu.ru/catalog/
(mara oopamenus: 31.03.2025). — Pexxum noctyna: mouck cBOOOIHBIH, 3JIEKTPOHHBIC JOKYMEHTHI
— s monb3oBareneit Joul'V.

8. daexTponnblii apxuB Jloul'Y: pa3aen caiita/ Hb Jlonl'Y. — TekcT: 37€KTpOHHBIN
// OBC MouI'Y: caiir. — URL: http://repo.donnu.ru/ (mara o6pamienus: 31.03.2025). — Pexum
JOCTyTIa: CBOOOTHBIH.

9. Caiir uHbOpMaIMOHHOTO areHTcTBa The Economist [DnekTpoHHbIH pecype]. —
URL.: http://www.economist.com — PeskxuM gocTymna: CBOOOHBIA.

10. Caiit undopmannonHoro arentctBa CNN [Dnektponnsiii pecype]. — URL:
http://money.cnn.com/ — Pexwum 10cTyma: CBOOOTHBIHA.

11. Caiit undopmanmonnoro arenrctsa BBC [Onextponnsiii pecypc]. — URL:
http://www.bbc.co.uk/news/world — Pexwum noctyma: CBOOOHBIH.

12. Caiit undopManmoHHoro arenrctea Euronews [Dnexktponnslii pecypc]. — URL:
http://ru.euronews.com — Pesxxum jtoctyma: cBOOOTHBIN.

13. Caiit uH(opMaronHoro arentcrBa 1he Guardian [Dnekrponusiii pecypc]. —

URL.: https://www.theguardian.com/uk/business — Pesxum octyma: cBOOOIHBIN.

12. I[TPOTPAMMHOE OBECIIEUEHUE

1. Windows 7 PRO (xopnopatuBnas nunen3us JJoHl'Y Ne 46484614)

2. Microsoft Office (kopropatuBnas muuen3ust Joul'Y Ne 46472919)

3. Microsoft Visual Studio (yiumien3ust mporpammel Dream Spark mist BeICIIHX y4eOHBIX
3aBEICHUN)

4. Awnrtusupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (nuuensun GPL, Apache,
BSD st cB000THOTO TIPOTPaMMHOTO 00ECTICUCHHS ).
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